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Day 1, Night 1 Monday July 13th, 2015
Arrival and Settle in @ Harvard Student Dorm, Welcome to All!
F—HANTEAR L e hF LT E

Day 2, Night 2 Tuesday July 14th, 2015

LL LOVE HARVARD ! JOIN US |

10:00AM — Registration, Tour of Harvard Campus fully with Tour Guide. [ s

FER EMAAESHEFRAT SN L HRE

Visit Harvard Gift Shop, Library, Famous Harvard Statue, and walk through this legendary campus.

SR HALEFE, AHE, FL0eHREAETW LS REL0KRE.

11:00AM —Mock TOEFL Test.

FETEF £ A TOEFL #4041

12:00PM - LUNCH & Break

FE, FHK

2:00 -4:00 pm — Satellite Communications, Past, Current and Future by Lockheed Martin retired chief Designer
ERATRRE R R T EERWT L, A, GK%

4:00pm-6:00 pm— Find the Best Fit for Your Future Higher Education in US

TMRHFER R WA EREK, ANRESRABFAHFRE L L FKE

74

6:00PM - DINNER

S

8:00PM - RETURN TO HOTEL

Bl ¥ £ &

Day 3, Night 3 Wednesday July 15th, 2015

=K

10:00AM-12:00AM — MBA Class #1 MBA Foundation

MBA A& 1, MBA EAl



12:00pm — Lunch

TR, FIR

2:00PM -4:00PM — MBA Class #2 Business Environment 1

MBA BAE 2, BS&IE |

4:00PM -6:00PM — MBA Class #3 Business Environment 2

!

MBA B2 3, BEHE 2

6:00pm — Dinner
S

8:00pm - Return to Student Dorm

Bl ¥ £ &

B

Day 4, Night 4 Thursday July 16th, 2015

FWR

10:00AM-12:00AM — TOEFL CLASS #1 — (Overview of TOEFL & TOEFL Listening Comprehension)
TOEFL %® A2 1: & & NBRERHETA

12:00pm - Lunch

FE, FR

2:00pm - 4:00pm — MBA Class 6, Marketing Management 1

4:00pm - 6:00pm — MBA Class 7, Marketing Management 2

6:00pm — Dinner

RS

8:00pm - Return to Student Dorm
Bl ¥ £ TE &

Day 5, Night 5 Friday — July 17th, 2015

FHEK
10:00AM-12:00AM — TOEFL Class 2 TOEFL Reading

TOEFL #4 2 . TOEFL [



12:00pm — Lunch
AR, AR

2:00pm - 4:00pm — MBA Class 10, International Business Management , US Law and Export Control 1

4:00pm - 6:00pm — MBA Class 11, International Business Management , US Law and Export Control 2

6:00pm — Dinner

8:00pm - Return to Student Dorm

Bl ¥ £ &

Day 6, Night 6 Saturday, July 18th, 2015
10:00AM-12:00AM — TOEFL CLASS #3 —(TOEFL Writing )
TOEFL %7 3: 5 1E

12:00pm — Lunch

FE, TR

2:00pm - 4:00pm — MBA Class 8, Financial and Managerial Accounting 1

4:00pm - 6:00pm — MBA Class 9, Financial and Managerial Accounting 2
6:00pm — Dinner
8:00pm - Return to Student Dorm

Bl A& 6 &

Day 7, Night 7 Sunday, July 19th, 2015

10:00am-12:00PM — STEM CLASS #1 (APP Creating)
BEER. TEMNFIIBAECELARTFRE
12:00pm — Lunch

FRE PR



2:00pm — 4:00PM — — MBA Class #4 Operations and Project Management 1
MBA R4 , BATRMEEHE 1
4:00pm — 6:00PM — — MBA Class #5 Operations and Project Management 2

MBA HAES5 , BAAMEEE 2

6:00pm — Dinner
8:00pm - Return to Student Dorm

Bl % A 16 &

Day 8, Night 8 Monday, July 20th, 2015
10:00am-12:00PM — WORKSHOP: [nternational Relations by Stephen M. Walt

Professor of International Affairs International Security Program,
Belfer Center for Science and International Affairs, Harvard University

TAWE: BRRRAER, wohERERLZ#HK.
12:00pm — Lunch

FE, IR
2:00pm - 4:00pm — MBA Class 12, Human Resource Management 1

4:00pm - 6:00pm — MBA Class 13, Human Resource Management 2

6:00pm — Dinner
8:00pm - Return to Student Dorm

Bl A& 16 &

Day 9, Night 9 Tuesday, July 21th, 2015
10:00am-12:00PM — Workshop: Building Dynamic Websites By Harvard Web Expert:

David C. Parkes
Area Dean for Computer Science, http://www.seas.harvard.edu/directory/parkes



http://www.seas.harvard.edu/directory/parkes
http://www.seas.harvard.edu/directory/parkes

BRI ANBFIRRK TS, TERETHART

12:00pm — Lunch

PR, FR
2:00pm - 4:00pm — MBA Class 14, Managerial Economics 1

4:00pm - 6:00pm — MBA Class 15, Managerial Economics 2

6:00pm — Dinner

8:00pm - Return to Student Dorm
Bl % A TE &
Day 10, Night 10 Wednesday, July 22,2015

10:00am-12:00PM — Workshop: Shakespeare (Harvard world famous) By Harvard Arts and Drama Expert:

Remo Airaldi

Lecturer on Dramatic Arts, Harvard University

Remo Airaldi has been a member of the American Repertory Theatre (ART) Resident Acting Company since 1993.
He has appeared in more than 60 productions, including Romance, Endgame, The Seagull, Cardenio, Julius Caesar,
Donnie Darko, Romeo and Juliet, The Miser, The Birthday Party, The Tempest, A Midsummer Night's Dream,
Pericles, The Winter's Tale, The Wild Duck, Buried Child, The Merchant of Venice, Tartuffe, Henry IV and V, and
Waiting for Godot. He received the 2006 Best Actor in a Large Company Award from The Independent Reviewers of
New England for his performance in Marivaux's Island of Slaves at the ART. In addition to teaching at Harvard

B E KB E X FRP T T RB AR
12:00pm — Lunch

FE,FAR

2:00pm - 4:00pm — MBA Class 16, Corporate Finance 1
4:00pm - 6:00pm — MBA Class 17, Corporate Finance 2
6:00pm — Dinner

8:00pm - Return to Student Dorm




Bl ¥ £ &

Day 11, Night 11 Thursday, July 23, 2015
10:00am-12:00PM — Workshop: University Applications and Resume Building Workshop with Laura
Nederhoff from Harvard.

R A AR LI A B 05 45T
12:00pm — Lunch

PR, FR

2:00pm - 4:00pm — MBA Class 18, Strategic Management 1

4:00pm - 6:00pm — MBA Class 19, Strategic Management 12

6:00pm — Dinner
8:00pm - Return to Student Dorm

Bl & &

Day 12, Night 12 Friday, July 24, 2015
10:00am-12:00PM — Workshop : — STEM CLASS #2 Professional Movie Clip Making
E A WA BT

12:00pm — Lunch

FE, IR
2:00pm - 4:00pm — MBA Class 20, Applied Marketing Communication Theory 1

4:00pm - 6:00pm — MBA Class 21, Applied Marketing Communication Theory 1
6:00pm — Dinner
8:00pm - Return to Student Dorm

Bl ¥ £ &

Day 13, Night 13 Saturday, July 25, 2015

10:00am-12:00PM — TOEFL CLASS 4: TOEFL Writing



HHEE1E
12:00pm — Lunch
FE,FIR
2:00pm - 4:00pm — MBA Class 22, Individual and Organization Intelligence 1
4:00pm - 6:00pm — MBA Class 23, Individual and Organization Intelligence 2
6:00pm — Dinner
8:00pm - Return to Student Dorm
Bl ¥ £ &

Day 14, Night 14 Sunday, July 26, 2015
10:00am-12:00PM — TOEFL Class 5: — TOEFL writing

KRGk
12:00pm — Lunch

FE, TR

2:00pm - 4:00pm — MBA Class 24, Psychology of Marketing 1
4:00pm - 6:00pm — MBA Class 25, Psychology of Marketing 2
6:00pm — Dinner

8:00pm - Return to Student Dorm

B ¥ A& T 4

Day 15, Night 15 Monday, July 27, 2015

10:00am-12:00PM — Summary of Program and Certificate Issuing

12:00pm — Lunch

FE,FIR

2:00pm



Start Exciting 7-Day/6-Nights Tour from Boston

AN E: Holiday Inn = B %%,

Day 16, Night 16 Tuesday, July 28, 2015

FHAX « BEW - F1% - 487X F®)
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Day 17, Night 17 Wednesday, July 29, 2015

FTERAATARER: —AWTRFEHY Y, BERPER. R, BP0, Gok
Mg, FEAE. ReELH. BrEHF O MR FLAESF. BRERREHEWHEE.

NEWE E: La Quinta Inn 2 [F %

Day 18, Night 18 Thursday, July 30, 2015
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MERERANE-EL2RELA P EA, REBEEFERZ B RAMALHaREMER, ®E
AHBERLAE, LETL H, KL H, XEHY F,

NEWE E: Comfort Inn B [F %K

Day 19, Night 19 Friday, July 31,2015

FHAR : #BP—ETIRFO— RR A RA
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TR ERBRERA. FEE, SURL MBS, BUEBFERAE, BkZ [XEEA],
[ Dy ] R (FREPREA] , UABEFEF OWE Inax B, HX 1 TEETHEEH
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Day 20, Night 20 Saturday, August 31, 2015
FAK REMmARA T PATRHER:
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MNEWE JE: Quality Inn B[ %

Day 21, Night 21, Saturday, August 1, 2015

12
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Brief Description of the MBA Courses

MBA 707- MBA FOUNDATIONS (2hrs)
Course Description:

More than ever before, the ability to understand and be understood is critical for success in the
corporate world. Communication is no longer limited by the narrow definitions of the past. Achieving a
business leadership position today means not only being adept at both oral and written communication,
but also understanding communication from a strategic point of view and knowing how to be effective.

MBA 711 - BUSINESS ENVIRONMENT (4hrs)
Course Description

This course systematically explores the external environment in which businesses operate - legal and
regulatory, macroeconomic, cultural, political, technological, and natural. Additionally, the course will
examine the critical opportunities and threats that arise from an analysis of external business conditions.
Students will apply scenario planning to a selected industry and synthesize trends in Business world.

MBA 731 - OPERATIONS AND PROJECT MANAGEMENT (4hrs)
Course Description

In today's business environment, the success of organizations depends on the effective and efficient
management of operations. Methods to select, plan, and improve organizational processes will be
examined. The application of optimal capacity decisions in supply chains, development production, and
inventory plans and schedules will be performed. The student will learn quality management and
improvement of productivity skills.

MBA 721 - MARKETING MANAGEMENT (4hrs)
Course Description

In today's business world, success can often be attributed more to the genius of a company's marketing
efforts than to the genius of its products or services. A clear understanding of the importance of
marketing, as well as a grasp of effective marketing practices, is essential for anyone who wishes to
achieve a position of leadership. You will gain a working knowledge of both marketing theory and its
practice.

MBA 733 - FINANCIAL AND MANAGERIAL ACCOUNTING (4hrs)

Course Description

14



Effective leadership in today's complex and highly regulated business environment demands more than a
working knowledge of basic accounting practices. Managers must fully grasp sophisticated financial and
managerial accounting concepts and be able to apply them with ease in handling day-to-day
responsibilities. Managers must also be well versed in the intricacies of corporate governance and
assets.

MBA 713 - HUMAN RESOURCE MANAGEMENT (4hrs)
Course Description

Organizations are composed of groups of people who work together to achieve defined outcomes.
Experience has proven time and again that the key factor which differentiates successful companies from
those who struggle to survive is people who make up the employee base. While the human resources
function is given the specific task of planning for and resolving many employee-related issues and needs.

MBA 723 - MANAGERIAL ECONOMICS (4hrs)
Course Description

This course surveys the fundamental concepts and methods of economic analysis for managers. Real-
world decision making is emphasized. Application of key economic concepts such as market demand,
market supply, market equilibrium, marginal analysis, production, costs, revenue, profit, and market
structure constitute the core material of the course.

MBA 727 - INTERNATIONAL BUSINESS MANAGEMENT, US LAW and EXPORT CONTROL (4hrs)
Course Description

Globalization has opened the world marketplace to companies that were once merely regional or even
local operations. This course is designed to equip you with the knowledge and decision-making skills to
perform effectively as a leader within a company with global operations. Course content covers
multinational business strategies, from exporting to foreign direct investment, as well as economic, US
Export Law, The International Traffic in Arms Regulations (ITAR).

MBA 737 - CORPORATE FINANCE (4hrs)
Course Description

Financial decisions made at the higher levels of a business organization can have far-reaching effects.
Intended to achieve firm operating goals and create shareholder value, they must be made judiciously,
with a thorough understanding of all the factors involved. In this course, you will learn to apply the
analytical techniques required for developing effective and workable financial solutions.

MBA 741 - STRATEGIC MANAGEMENT (4hrs)

Course Description

15



One of the keys to success for today's organizations is their ability to develop, implement, and accurately
evaluate effective business strategies. In this course, you will integrate the knowledge you have gained
from your prior MBA courses to develop and sharpen your skills for formulating, deploying, and
assessing an organization's strategy for achieving competitive advantage in the marketplace.

MCM 731 - APPLIED MARKETING COMMUNICATION THEORY (4hrs)
Course Description

Case studies, reflective exercises, advanced readings, and practical experiences are among the methods
used in this course to illustrate how theorists and strategists will drive the continued evolution of the
marketing communication professions.

PSYC 602 INDIVIDUAL AND ORGANIZATIONAL INTELLIGENCE (4hrs)
Course Description

This course focuses on the application of systems theory, social psychology concepts, organizational
lifecycles, and biological principles to the understanding of business operations. Includes a review of
basic business principles, multiple intelligences, organizational intelligence, organizational culture,
emotional intelligence, biomimicry and organizational DNA.

PSYC 605 PSYCHOLOGY OF MARKETING
Course Description

This course provides an exploration of the use of behavioral science techniques to influence product and
service creation, pricing, promotion and distribution channels. Includes a discussion on the use of
functional magnetic resonance studies, psychological persuasion, subliminal cues, lie detection, and
consumer color choice

16
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